THE CHESSER PRACTICE
REPORT FROM THE PRACTICE AND PATIENT PARTICIPATION GROUP FOLLOWING OUR PATIENT SURVEY WHICH WAS CARRIED OUT BETWEEN FEBRUARY AND MARCH 2013
Patient Representative Group
The Practice established a group during 2012 and the membership this year is largely unchanged.  We have continued to advertise for members using posters in the waiting room, outside GP consulting rooms, on our website and even in this year’s survey but interest has been minimal. 
Once again, as last year we had a few patients offer to complete feedback online but who did not wish to be part of a ‘physical’ group.

The group currently has four members, all male.  One member had moved away and a second member no longer wished to participate. Currently all our members are over 65.
Our Practice age demographics are described below:
	
	0-16
	17-24
	25-34
	35-44
	45-54
	55-64
	65-74
	75+
	Total

	Male
	718
	398
	456
	525
	563
	288
	216
	215
	3379

	Female
	684
	370
	460
	540
	535
	316
	249
	276
	3430

	
	1402
	768
	916
	1065
	1098
	604
	465
	491
	6809


The Practice Survey
The survey was made available in paper format and online via the Practice Website.  The survey was advertised using Posters, banner headlines on the website and LED display board.  Receptionists and GPs also asked patients to complete a survey and overall we managed to obtain 93 submissions which equated to 1.4% of the total practice population.  

Survey results

This year’s survey concentrated on the ways we communicate with our patients as the PPG felt this was a real priority particularly as last year we discovered that lots of patients didn’t realise we are open late every evening and on Saturday mornings.  Also many people hadn’t seen or read our practice leaflet which the group felt contained a lot of really useful information:  The full results can be found on our website www.chesser.biz and the headlines are as follows:
· Most patients surveyed are now aware of our later opening hours and weekend opening – the PPG asked that we advertise our opening hours more prominently following last year’s survey and this has clearly worked
· More than half of patients would like to book appointments or order prescriptions online

· Despite our efforts most people were not aware that we have a PPG and would not like to participate

· Many people still had not read our practice leaflet despite it being displayed in the waiting room (following feedback from the PPG last year) and given to every new patient as they register.  However those that had read it felt it was very useful

· Most patients know about our practice website even if they haven’t accessed it.  From our records we know we have received more than 11,000 hits since its creation and patients responding to the survey found the variety of information it provided very helpful indeed.

Actions agreed with the PPG following analysis of the Survey
The main priorities agreed with our PPG this year were to:

· Increase membership of the PPG and try to recruit younger people and female members as these were lacking in the current membership

· Continue to improve our communication with our patients

· Encourage a second member of our PPG to sign up to Sutton Clinical Commissioning Group’s Patient Reference Group

· Promote linkage between our PPG and the PRG to ensure our patients’ interests are represented

The results and analysis of the survey were shared with the PPG and some actions were agreed as a result of the survey. Details of the actions agreed are available on our website in our Action Plan.
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